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Welcome to the new-look Sustainable Packaging News (SPN) Media Pack — a streamlined overview designed to provide all 
the essential information about our platform.

As you explore this document, we invite you to review the testimonials included throughout. Many of our clients choose to 
partner with us year after year, consistently achieving strong results and measurable value from their campaigns.

Over the past few years, SPN has experienced significant growth in audience engagement. Our LinkedIn following has 
surpassed 73,500, and web banner advertisements now regularly generate over 20,000 impressions per month. This 
expanding reach continues to deliver excellent return on investment for our partners.

In 2025, we placed a strategic emphasis on video content, launching our “Leading the Way” series, which showcased 
interviews with key industry influencers. We also hosted a highly successful themed initiative — Circular Economy Week — 
which resonated strongly with our audience.

Looking ahead to 2026, we will enhance our content offering with formats our audience values most, including roundtable 
discussions, webinars, white paper publications, and further video production. These formats offer our clients numerous 
opportunities to position themselves as thought leaders within the sustainable packaging sector.

Whether your objective is to build brand awareness, drive traffic to your website, promote a product innovation, or gain 
visibility around a trade show or exhibition, SPN offers a range of targeted solutions to help you achieve your goals. 
We are also excited to continue our close collaboration with interpack 2026, which will provide additional promotional 
opportunities.

If there’s something specific you’re looking for that’s not featured here, please don’t hesitate to contact me directly — I’ll be 
happy to help you find the right solution.

Wishing you a highly successful 2026.

Kevin Gambrill | CEO | kg@spnews.com

Letter from the CEO...

Sustainable Packaging News (SPN) is the leading global media platform dedicated exclusively to sustainable packaging. 
Through compelling editorial, expert analysis, and dynamic multimedia content, we connect industry innovators, brand 
leaders, and sustainability professionals with the insights and inspiration they need to drive meaningful change.

By working in close collaboration with groundbreaking innovators and key players across the industry, we bring you the 
latest developments and practical tools that can make a real difference to your company’s success. This is where you’ll find 
the most relevant and impactful news, along with the knowledge you need to reach your business objectives.

SPN also offers direct engagement with the thought leaders shaping the future of our sector. Our coverage includes insights 
into emerging consumer perspectives and critical updates on regulatory shifts that affect the packaging and sustainability 
landscape. SPN is unique in its design, delivery, and depth — no other publication presents or operates quite like us.

With a growing global audience of over 73,500 LinkedIn followers and 18,700 newsletter subscribers, SPN delivers trusted, 
data-driven coverage across sustainable packaging, including circular economy trends, recyclability, resource efficiency, bio-
based materials, and innovative technologies.

For advertisers and partners, working with SPN delivers valuable exposure and proven impact. As the leading publication 
dedicated to sustainable packaging, SPN highlights your commitment to a greener, more responsible future through trusted 
editorial and marketing channels.

Whether your goal is to grow brand awareness, showcase innovation, or position your business as a thought leader in 
sustainability, SPN provides the platform, the audience, and the credibility to help you succeed.

About us...
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18.7K+ 
Newsletter Recipients

73.5K+ 
LinkedIn Followers 

27K 
Page Views Per Month

13.3K 
Unique Users Per Month

	► Packaging Development Manager, Nestle
	► Production Manager, Lackerli Huus
	► Lead Buyer, Daiichi Sankyo
	► Packaging and Label Technician, B. Braun Group
	► Quality Control Technician, Irish Breeze (Waterwipes)
	► Packaging Manager, Valneva
	► Director, Ikonmac Ltd
	► QC Stability Coordinatorm, ACS Dobfar
	► Packaging Quality Manager, Casa Tarradellas
	► Designer, Schumacher Packaging
	► Quality Manager, Strock-brot
	► Sustainability Manager, Weleda
	► Packaging / Mixing Coordinator, Danone
	► Packaging Manager, Celgene
	► Purchasing & Planning Manager, Grupo Alter
	► Quality Control, Caesar & Loretz
	► Senior Buyer, Corden Pharma
	► Purchasing Manager, Grandi Salumifici Italiani
	► Packaging Development Manager, GlaxoSmithKline
	► Packaging Purchasing Project Manager, Puig
	► Packaging Artwork Co-ordinator, AstraZeneca
	► Quality Assurance Inspector, Multi Packaging Solutions
	► Senior Packaging Consultant, iDi Pac
	► Packaging Manager, Walgreens Alliance Boots
	► Packaging Product & Graphic Studio Manager, Naos
	► Packaging Change Coordinator, Edrington
	► R&D Manager, Royal Sanders
	► Best Practices Packaging Manager, Bacardi
	► Purchasing Director Packaging, Christian Dior (LVMH)
	► Sector Manager, KUKA Robotics UK Ltd

	► Procurement Manager, Weetabix
	► Managing Director, Energizer
	► Senior Buyer, Coca-Cola Hellenic Bottling Company
	► Operations Director, Catalent
	► Project Manager, Ahold Delhaize
	► Head of Procurement, McDonalds
	► Purchasing and Packaging Supply Manager, Grupo Calvo
	► Supply Chain Engineering Manager, Greggs
	► EMEA Product Director, Medtronic
	► Project Leader In Engineering, Mead Johnson Nutrition
	► Best Practice Packaging Leader, Cargill
	► Senior Project Engineer, Barry Callebaut
	► Packaging Buyer, Chanel
	► Global Sourcing Manager, SCA / Essity
	► Sales Manager, Zeus Packaging Group
	► Group Buyer Printed Packaging, McBride
	► Chairman, AMP-Rose
	► Senior Sustainability Manager, Britvic
	► Packaging Development Manager, Kraft Heinz
	► Marketing Manager, PakTech
	► Founder, Prolific 10
	► Operations Director, Competek
	► Head of Marketing, Watttron GmbH
	► Marketing Manager, Antalis
	► Managing Director, Fold Hill Food LTD
	► Event, INTERPACK
	► Event, FACHPACK
	► Head of Sales, Easyfairs
	► Director, UK Packaging Expo
	► Sales Director, Protega Global

EXAMPLE READERSHIP

Sustainable Packaging News delivers trusted, data-informed reporting to a 
global audience of industry professionals. Powered by insights from LinkedIn 
and Google Analytics, we ensure relevant, accurate coverage across packaging 

innovation, sustainability, and policy. Supporting documentation is available on 
request.
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Social Media Statistics
LINKEDIN

73.5K+
LINKEDIN FOLLOWERS

180,102
AVERAGE MONTHLY IMPRESSIONS

3.3%
AVERAGE MONTHLY ENGAGEMENT

3,032
AVERAGE MONTHLY CLICKS

YOUTUBE

237
VIEWS PER MONTH

2.3K+
AVERAGE MONTHLY IMPRESSIONS

3.50
AVERAGE VIEW DURATION

1.9%
AVERAGE CLICK THROUGH RATE

Magazine Statistics

	► Germany	  	 22%
	► UK		   	 21%
	► Italy		  	 7%
	► Austria	  	 5%
	► Spain		  5%
	► Switzerland		  5%
	► Netherlands	 	 5%
	► France	  	 4%
	► USA		   	 4%
	► Sweden	  	 3%
	► Other 		  19%

COUNTRY
	► Management		  21%
	► CEO				    5%
	► Media Relations		  6%
	► Marketing and Sales		 68%

JOB
	► Packaging and Containers			   26%
	► PR Company					    11%
	► Machinery Manufacturing			   10%
	► Chemical Manufacturing			   10%
	► Industrial Machinery Manufacturing		  4%
	► Plastics Manufacturing			   4%
	► Paper and Forest Manufacturing		  3%
	► Automation Machinery Manufacturing	 3%
	► Food Packaging				    2%
	► Food and Beverage				    1%
	► Other 					     26%

INDUSTRY
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Website Statistics
TRAFFIC PROFILE

NEW USERS		  81%
RETURNING USERS	 19%

DESKTOP			   92%
MOBILE			   7%
TABLET			   1%

DIRECT			   45%
ORGANIC			   30%
EMAIL			   13%
REFERRAL			  6%
SOCIAL			   5%
OTHER			   1%

Newsletter Statistics

	► DACH			   21%
	► UK & Ireland			  18%
	► Greece & Turkey		  3%
	► France			   6%
	► Italy				   8%
	► Netherlands			  5%
	► Spain			   4%
	► USA				    6%
	► Belgium			   4%
	► Rest of the World		  24%

	► Product Design & Development	 12%
	► Procurement			   9%
	► Research & Development		  7%
	► Manufacturing			   5%
	► Marketing				    5%
	► Sales				    5%
	► Engineering				    4%
	► Technical Management		  4%
	► Quaity Assurance			   3%
	► C-Suite				    3%
	► Other				    44%

	► Food and Beverage		  16%
	► Packaging			   14%
	► Medical and Pharma		 12%
	► Consumer Goods		  8%
	► Packaging Machinery	 5%
	► Automotive			   1%
	► E-commerce			  1%
	► Other			   45%

SUBSCRIBERS BY REGION SUBSCRIBERS BY JOBSUBSCRIBERS BY INDUSTRY

	 Total Subscribers:								        18.7K+
	 Average Number of Opens per Newsletter:				   7,054
	 Newsletter Open Rate:							       38%
	 Average Clicks per Banner:						      140

SESSIONS BY COUNTRY

USA				    28%
UK				    22%
FRANCE			   8%
NETHERLANDS		  7%
INDIA			   4%
IRELAND			   4%

GERMANY			       4%
FINLAND			       3%
AUSTRIA			       2%
SPAIN			       1%
OTHER	           	            17%

WEBSITE STATISTICS

MONTHLY UNIQUE USERS	
13,307

MONTHLY PAGE VIEWS	
27,403

AVG SESSION DURATION
57 SECONDS

MONTHLY SESSION
22,000

PAGES/SESSION
1.21
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Monthly

LEADERBOARDS

Leaderboard 1			   €17,000
Leaderboard 2			   €14,000
Leaderboard 3			   €12,000
Leaderboard 4			   €9,000

MPU’S

MPU 1					    €12,000
MPU 2				    €12,000
MPU 3				    €10,000
MPU 4				    €10,000
MPU 5				    €9,000
MPU 6				    €9,000

Quarterly
12 NEWSLETTERS (12 MONTH PERIOD)
Our monthly newsletter is delivered to over 18,700 
subscribers and offers a curated roundup of the latest and 
most popular news in sustainable packaging. Each edition 
features highlights from our website and social media 
platforms, keeping you informed and inspired. Released 
on the third Tuesday of every month, these newsletters 
help to promote your brand and include promoting other 
services such as white paper, videos and Fresh Focus too.

4 NEWSLETTERS PER TOPIC (12 MONTH PERIOD)
Our specialist quarterly newsletters - Recyclability, 
Circular Economy, and Food & Beverage - deliver focused, 
up-to-date news and insights tailored to each sector. 
Released once every four months, these newsletters 
help promote your brand more effectively by aligning 
with the topics your audience cares about most. Each 
edition features the latest industry developments, trends, 
and innovations, making them an essential resource for 
staying ahead in sustainable packaging.

LEADERBOARDS

Leaderboard 1			   €7,000
Leaderboard 2			   €6,000
Leaderboard 3			   €5,500
Leaderboard 4			   €4,500

MPU’S

MPU 1					    €5,500
MPU 2				    €5,500
MPU 3				    €4,500
MPU 4				    €4,500
MPU 5				    €4,000
MPU 6				    €4,000

Event
3 NEWSLETTERS PER EVENT

Our show special newsletters - Interpack, BrauBeviale, 
and ALL4PACK Emballage - are designed to boost your 
brand visibility around key industry events. Delivered to 
a highly engaged audience, these special issues highlight 
must-see exhibitors, product launches, and show 
insights, helping to drive additional traffic to your stand. 
By featuring your content, these newsletters amplify 
your presence before and during the show, ensuring 
you’re seen by decision-makers actively following 
event coverage. They’re a powerful way to stand out 
in a crowded exhibition landscape and make a lasting 
impression.

LEADERBOARDS

Leaderboard 1			   €7,000
Leaderboard 2			   €6,000
Leaderboard 3			   €5,500
Leaderboard 4			   €4,500

MPU’S

MPU 1					    €5,500
MPU 2				    €5,500
MPU 3				    €4,500
MPU 4				    €4,500
MPU 5				    €4,000
MPU 6				    €4,000
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Banner Positions

Banner Sizes
Leaderboard
600px x 90px

MPU
280px x 235px

‘In Association With’
220px x 90px

Accepted File Types
png, jpg, gif

Please remember that while animated GIF’s are 
visually exciting and people generally watch them 
until the end, GIF’s don’t always work everywhere.

Example
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Looking to get your message in front of the right 
people in the sustainable packaging sector? With 
Sustainable Packaging News’ targeted e-blast 
service, you can deliver your news directly to over 
18.7K+ engaged subscribers.

Our GDPR-compliant and independently audited 
mailing list ensures your message is handled 
with integrity and in line with best data practices. 
Thanks to our meticulously maintained database, 
we guarantee that your campaign is sent directly to 
inboxes, maximizing visibility and impact.

To maintain the quality of our communications and 
protect our valued subscribers, we limit the number 
of e-blasts we send. That means early booking is 
essential to secure your slot.

PROCESS 
 
Step 1: Audience Targeting

SPN can filter our database to help you reach a specific 
audience segment, ensuring your message goes to those 
who matter most. For more details on targeting options, 
please refer to page 6 of our media pack.

Step 2: Booking & Scheduling

When you book your e-blast, SPN will work with you to 
schedule a date that aligns with your campaign goals and 
offers the best opportunity to promote your brand.

Step 3: HTML Submission or Support

To ensure timely delivery, we ask that the final HTML for 
your e-blast be sent to us two weeks before the scheduled 
send date. Alternatively, our team can collaborate with you 
to design and create an effective, fully branded e-blast. Just 
let us know during booking, and we’ll guide you through the 
process.

Step 4: Performance Reporting

30 days after your e-blast has been delivered, SPN will 
provide you with a detailed report including open rates and 
click-through rates, so you can measure performance and 
gain insights for future campaigns.

E-blast Statistics

Average Opens:				   6,564 
Average Open rate:			   35%
Average Click to Open Rate:	 26%	

Example

E-blast | €5,000



Platinum Partner | €8,000
•	 Site visit and filming of a 2-3 minute feature video, 

including interviews and site footage.
•	 Full video editing, with re-edits and amendments 

included.
•	 Published on the dedicated Circular Economy Week 

event page.
•	 Premium MPU banner position on SPN website.
•	 Premium Leaderboard banner placement in two event-

special newsletters.
•	 Shared on LinkedIn.
•	 Half Page advertisement or editorial in SPN print 

magazine.
•	 On-screen branding during the video.
•	 Brand mention by moderator.
•	 Logo inclusion in promotional materials.

Gold Partner | €5,000
•	 A 2-3 minute video provided by the client.
•	 Published on the dedicated Circular Economy Week 

event page.
•	 MPU banner on SPN website.
•	 MPU banner in two event-special newsletters.
•	 Shared on LinkedIn.
•	 Half Page advertisement or editorial in SPN print 

magazine.
•	 On-screen branding during the video.
•	 Brand mention by moderator.
•	 Logo inclusion in promotional materials.

CIRCULAR ECONOMY WEEK
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The shift towards circular solutions is constantly gaining momentum as the packaging industry embraces innovative 
strategies to reduce waste, extend material lifecycles, and create closed-loop systems. Circular Economy Week, taking place 
22nd - 26th June 2026, is an exclusive five-day online event hosted by us, Sustainable Packaging News, highlighting the most 
forward-thinking innovations, technologies, and practices driving the circular transition in packaging.

This event will bring together industry leaders, innovators, and key stakeholders to explore how circular economy principles 
are transforming packaging design, production, and recovery, paving the way for a more sustainable, resource-efficient 
future.

This will include:

Exclusive Insights
•	 A focus on exclusive, original content curated for the event.
•	 Case studies from pioneering companies leading the Circular Economy transition.

Video Content
•	 Video features and interview exploring the latest advancements in Circular Economy packaging.
•	 Interviews exploring those paving the way in circular packaging solutions.

Discussions
•	 Expert perspectives on scalability, regulation and innovation.
•	 Panel discussions on the opportunities and challenges of a circular future.

Circular Economy Week

Sponsorship Options

For more information on statistics, please see 
pages 4-6 of the Media Pack.



ROUNDTABLE ADVERTISING

SUSTAINABLE PACKAGING NEWS  11 

Packaging Perspectives
Packaging Perspectives is Sustainable Packaging News’ discussion series - bringing together 
voices from across the packaging value chain to tackle the most pressing sustainability 
challenges and opportunities facing the industry today.

Each episode features candid, expert-led conversations with packaging professionals, brand 
owners, material innovators, recyclers, and more. Topics range from circular design and 
regulatory shifts to materials innovation and real-world implementation of sustainable 
practices.

As a sponsor, your brand is aligned with authoritative dialogue that shapes industry thinking. 
Sponsors benefit from some or all the following: on-screen branding throughout the video, 
product placement during discussions, a direct mention from the moderator, and a dedicated 
video advert embedded in the episode. It’s an opportunity for meaningful brand alignment with the most important 
conversations happening in sustainable packaging.

Episodes are distributed across Sustainable Packaging News’ digital platforms, ensuring strong reach and engagement 
within the packaging and sustainability communities.

TOPICS
With circular economy solutions gaining momentum, Sustainable Packaging News presents a bold series of expert-led 
discussions tackling the packaging sector’s biggest challenges and opportunities. From consumer behavior and cutting-
edge materials to policy and scalable reuse, these sessions spotlight what’s needed to make packaging truly circular. Here’s 
what’s coming up:

w/c 9th February 2026  
1. Consumer Behaviour: What’s Holding Back the Circular Economy?

Unpacking the Gap Between Intent and Action

Explore why consumer intentions don’t always lead to circular choices, and what brands can do about it. This session will 
delve into the critical roles of education, convenience, and trust in accelerating circular packaging adoption. Discover how 
smarter engagement strategies and behavioral insights can turn awareness into action.

w/c 20th April 2026  
2. The Future of Sustainable Packaging: What’s Next?

Materials, Technologies, and Systems Shaping Tomorrow

Get ahead of the curve with a forward-looking discussion on the game-changing materials and innovations redefining 
sustainable packaging. From cutting-edge refill and reuse models to scalable closed-loop supply chains, this session 
explores what’s on the horizon, and what it will take to get there.

w/c 22nd June 2026 / Circular Economy Week special  
3. Designing Out Waste: How Can We Make Packaging Truly Circular?

Innovation Starts with Design

Circularity begins at the drawing board. This session dives into the design principles powering reusable, recyclable, and 
compostable packaging. Learn how brands, material scientists, and recyclers are working together to overcome real-world 
challenges in packaging recovery and system integration.



SILVER SPONSOR | €5,000
An accessible way to align with leading sustainability 
discussions in packaging.

Includes:
•	 On-screen branding during the video.
•	 Brand mention by moderator.
•	 Logo inclusion in promotional materials.

GOLD SPONSOR | €8,000
A strong brand presence across key video and digital 
platforms.

Includes:
•	 On-screen branding during the video.
•	 Mention by the moderator.
•	 Newsletter advert SPN’s video content newsletter.
•	 Quarter-page advert in SPN print magazine.
•	 Video published on SPN website and LinkedIn and 

included in our monthly newsletter.
•	 Logo inclusion in promotional materials.

w/c 12th October 2026  
4. The Role of Legislation: Is Policy Helping or Hindering Circular Packaging?

Navigating the Policy Landscape for Maximum Impact

From Extended Producer Responsibility (EPR) to global plastic taxes, policy is reshaping the circular packaging agenda. This 
timely session explores how regulation is influencing innovation, and how businesses can work with policymakers to align 
incentives, harmonize standards, and scale progress.

w/c 7th December 2026  
5. Scaling Up Reuse & Refill: How Do We Move Beyond Pilots?

From Boutique to Mainstream: Making Reuse Work at Scale

Refill and reuse systems are no longer niche, but how do we make them the norm? Join us for an honest discussion on 
what’s working, what’s not, and what’s next. Hear from leaders pushing the boundaries to make circular convenience viable, 
affordable, and scalable across markets.

Sponsorship Options

ROUNDTABLE ADVERTISING
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PLATINUM SPONSOR | €12,000
Our most comprehensive and high-impact package, offering full integration across video, digital, print, and social channels.

Includes:
•	 On-screen branding throughout the video.
•	 Product placement during the discussion.
•	 Moderator mention, including the option to read a short pitch or key message.
•	 Embedded 10-second sponsor video ad.
•	 Newsletter advert in SPN’s video content newsletter.
•	 Half-page advert and half-page editorial in the SPN print magazine.
•	 MPU advert on the Sustainable Packaging News website.
•	 Video published on SPN website, LinkedIn, and included in newsletter.
•	 Sponsor name/logo featured in all promotional materials related to the episode.
•	 Option to provide a guest or speaker for inclusion in the roundtable (subject to topic fit and availability).
•	 Priority scheduling and topic alignment input for future episodes.



VIDEO ADVERTISING
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SILVER SPONSOR
€8,000 for 6 videos | €5,000 for 3 videos

Entry-level packages for targeted visibility and message 
alignment.

Includes:
•	 Branding at the beginning of each sponsored video.
•	 10-second ad or speaking slot in each sponsored video.
•	 1x sponsor mention or advert video.
•	 Brand alignment in associated print, social, and 

newsletter content.
•	 1x half-page advert and editorial.
•	 1x MPU on SPN website.
•	 1x media newsletter ad.
•	 Direct sponsor link in each applicable video description.

Leading The Way
Leading the Way is a one-on-one video interview series from Sustainable Packaging News, spotlighting the individuals 
driving change in the packaging industry. Through candid Q&A conversations, we explore what motivates today’s 
sustainability leaders, how they’ve shaped their careers, and why they’re committed to transforming packaging for the 
better.

This series moves beyond company messages to focus on the human stories, what makes people passionate about 
sustainability, how they got to where they are, and what keeps them going. From early-career changemakers to seasoned 
innovators, Leading the Way offers an inspiring look at the people powering the packaging transition.

For sponsors, it’s a unique opportunity to align your brand with values-driven leadership, career inspiration, and the human 
side of sustainability. Sponsor benefits include on-screen branding, moderator mention, presence in all promotional activity, 
and optional video advertising placement - positioning your brand alongside authentic, future-focused industry voices.

Inspire change by supporting those who lead it.

With 24 videos released annually (2 per month), sponsors have the opportunity to align their brand with authentic leadership 
and forward-thinking values.

PLATINUM SPONSOR | 12 MONTH SPONSORSHIP (24 VIDEOS)
€15,000

Our most comprehensive package for brands that want consistent visibility and alignment with the full Leading the Way 
series.

Includes:
•	 Branding at the beginning of all 24 videos.
•	 10-second ad or speaking slot in the middle of each video.
•	 3x dedicated sponsor mentions and/or advertisement videos throughout the year.
•	 Brand alignment across all promotional activity: SPN print, newsletter, website, and social media.
•	 3x half-page advertisements paired with half-page editorials in SPN print magazine.
•	 3x MPU adverts placed across the year on SPN website.
•	 3x MPU in SPN media newsletters.
•	 Direct sponsor link embedded in every video and video description.

GOLD SPONSOR | 6 MONTH SPONSORSHIP (12 VIDEOS)
€10,000

Strong brand exposure across half the year’s episodes with 
integrated promotional support.

Includes:
•	 Branding at the beginning of 12 videos.
•	 10-second ad or speaking slot in each sponsored episode.
•	 2x sponsor mentions or featured advert videos.
•	 Brand inclusion in associated print, newsletter, and social 

promotions.
•	 2x half-page adverts and half-page editorials in print.
•	 2x MPU adverts on SPN website.
•	 2x media newsletter ads.
•	 Direct sponsor link in relevant videos and descriptions.
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On Site: Your Story, Captured Where It 
Happens

On Site is Sustainable Packaging News’ most exclusive video opportunity - an in-depth, custom-produced film created at 
your location. From factory floors to innovation labs to corporate offices, we come to you to capture your sustainability story 
in action.

This is your chance to showcase your people, processes, and progress with a video that reflects your brand, your voice, 
and your vision. Whether you want a structured walk-through with your team on camera or a fully creative, narrative-led 
production, the format is yours to shape. Our editorial and production team will work with you to bring it to life.

The final video is published on the Sustainable Packaging News website, LinkedIn, and promoted through our newsletters, 
providing immediate industry reach. You’ll also receive full access to all video files for your own use, across websites, 
events, or social platforms.

To maximise longevity and visibility, we’ll also create up to three short-form clips (Reels/Shorts) from the main video, 
delivered post-publication to continue engagement long after launch.

Deliverables include:
•	 Full-day on-site filming with SPN team.
•	 One professionally edited long-form video, directed in full collaboration with the sponsor.
•	 Up to 3 short-form videos for extended promotional use.
•	 Video published on SPN website, LinkedIn, and included in newsletter promotions.
•	 Sponsor has full ownership and usage rights of all final video content.
•	 Optional editorial write-up or accompanying feature available upon request.
•	 Strategic consultation on creative direction, interview format, or script. Cost from | €3,500
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On Screen: Share Your Story with Our 
Audience

On Screen offers a cost-effective way to amplify your video content through the trusted platform of Sustainable Packaging 
News, without the need for on-site filming. This flexible package allows you to submit your own professionally or DIY 
produced video, which we’ll review and publish across our high-visibility channels.

Ideal for product launches, facility tours, thought leadership, or campaign storytelling, this option gives you access to the 
same engaged audience that follows our premium editorial content, with a lower investment and full creative control.

Your video will appear on the Sustainable Packaging News website, featured on our LinkedIn channel, and promoted via our 
newsletters - ensuring reach across packaging professionals, sustainability leaders, and brand owners.

Deliverables include:
•	 Review and approval of your submitted video by the SPN editorial team.
•	 Hosting and publication of the video on the SPN website.
•	 Promotion on SPN’s LinkedIn channel.
•	 Inclusion in one edition of the SPN media newsletter.
•	 Option to provide up to 3 accompanying short-form clips for added visibility.
•	 Full usage rights remain with the sponsor.

On Show: Extend the Life of Your Expo 
Presence

On Show is a dedicated video offering from Sustainable Packaging News, designed to give your trade show or expo booth 
lasting impact. We join you at your stand to capture the energy, innovation, and conversations that define your presence - 
bringing your exhibition experience to a wider audience long after the event doors close.

Whether you want interviews with your team, a guided tour of your booth, or a brand-led story that captures what sets your 
business apart, we work with you to shape the content around your goals. From concise product walk-throughs to high-
energy highlight reels, the format is yours to define.

The final video is featured on the Sustainable Packaging News website, shared on LinkedIn, and promoted via our 
newsletters - putting your brand in front of key decision-makers who may not have been on the show floor. You’ll also 
receive full access to all assets for your own marketing, sales, and social media efforts.

To help extend reach, we also create up to three short-form video clips (Reels/Shorts) optimised for post-event promotion 
across your and our channels.

Deliverables include:
•	 On-site filming at your expo booth.
•	 One edited long-form video (interviews, product demos, booth highlights – your call).
•	 Up to 3 short-form videos for post-event visibility.
•	 Video hosted on SPN website and shared via LinkedIn and newsletter.
•	 Full content rights for sponsor to reuse freely.
•	 Strategic input on structure and messaging to maximise impact.

Cost | €2,500

Cost from | €3,500
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SPN Magazine
Sustainable Packaging News is the essential magazine for forward-thinking professionals across the global packaging 
industry. Published quarterly and distributed internationally, SPN brings together the latest news, innovations, and expert 
insights driving progress in sustainable packaging. With a strong digital presence, every issue is also available to read 
online, ensuring maximum visibility for both editorial features and advertising content.

Each of our four annual issues is carefully curated to reflect the dynamic landscape of the industry, with one special 
edition centred around Interpack, where SPN staff will be on the ground, covering key developments and connecting with 
thought leaders. Within every issue, readers can explore standout features such as Fresh Focus, which shines a spotlight 
on innovative products and materials, and Business Limelight, which highlights impactful company initiatives and success 
stories. These targeted editorial platforms offer clients the opportunity to showcase their work within relevant and 
engaging contexts.

At SPN, we are committed to editorial transparency - any content published on behalf of clients is clearly marked to 
maintain integrity and clarity for our readers. For advertisers, we offer premium placement options within the magazine, 
strategically positioned for maximum exposure and reader engagement. Our experienced team provides full support and 
tailored guidance to help clients select the most effective ad positions, ensuring their message reaches the right audience 
in the right way.

Whether you’re launching a new product, promoting a sustainable solution, or looking to raise brand awareness within 
a values-driven industry, Sustainable Packaging News offers a trusted platform backed by deep sector knowledge and a 
global readership.

http://spnews.com/e-magazine
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2026 Content Calendar
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Magazine Options

FRONT COVER PACKAGE

Make the front cover of Sustainable Packaging News your own. Our team will work closely with you to develop a compelling 
front cover image, perfectly paired with a headline feature in the edition of your choice. This premium package includes a 
dedicated two-page feature article and a full-page advertisement, offering high-impact visibility and a powerful platform to 
showcase your innovation or brand story to a global audience.

COST OF CAMPAIGN - €14,000

GATEFOLD ADVERT

Maximise your visibility from the very first page with this premium advertising opportunity. This package offers a full-page 
advertisement on the inside front cover of your chosen edition, which opens out to reveal an impactful double-page spread, 
giving you three consecutive pages right at the start of the magazine. It’s an ideal way to make a bold statement and capture 
immediate attention from our global readership.

COST OF CAMPAIGN - €8,200

MAGAZINE INSERT

Stand out with our exclusive magazine insert. Limited to 
just two inserts per edition, this high-impact format ensures 
your message cuts through the noise and commands 
attention. Distinct from traditional in-page advertisements, 
inserts offer a tactile and visually striking presence within 
the magazine - ideal for promoting product samples, 
brochures, or special announcements.
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Advertising Copy Guidelines
DOUBLE PAGE

Bleed size:			   426mm x 266mm
Text area:			   182mm x 236mm

FULL PAGE

Bleed size:			   216mm x 266mm
Text area:			   182mm x 236mm

HALF PAGE

Landscape (bleed size):	 182mm x 116mm
Portrait (bleed size):	 89mm x 236mm

QUARTER PAGE

Landscape (bleed size):	 182mm x 56mm
Portrait (bleed size):	 89mm x 116mm

File formats accepted: 
pdf, eps, tif, jpg

Please provide high-resolution files (300dpi)

All advertising must be clearly presented as commercial 
content, as distinct from editorial content.
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Editorial Copy Guidelines
Gatefold Advert 
 
Front flap:			   200mm x 266mm
Inner front flap:		  200mm x 266mm
(sizes include 3mm bleed)

Inside front cover:		 207mm x 266mm
(size includes 3mm bleed, top and bottom)

Magazine Insert 

190mm x 240mm
(size includes 3mm bleed)

Full Page 
 
1-4 high resolution images
400-600 words of text

Half Page
 
1-3 high resolution images
200-300 words of text

Quarter Page
 
1-2 high resolution images
100-150 words of text

DISCLAIMER

Please be aware that any artwork that has been sent in 
print-ready will not be proofed before publishing.

 “Working with SPN has been amazing over the many years we’ve partnered together. Their team 
is professional and always finds the best solutions for our needs. They make collaboration easy and 

effective, and we’re excited to continue this great relationship into 2025!”

Ana García Sánchez, SP Group Head of Communications and Marketing
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Fresh Focus
If you’re preparing to launch a new product or introduce a breakthrough innovation in sustainable packaging, Fresh Focus 
from Sustainable Packaging News is the ideal platform to elevate your visibility and drive industry engagement.

Fresh Focus is a dedicated content opportunity that gives your product or innovation multi-channel exposure, placing your 
brand front and centre in the sustainable packaging conversation.

Your Fresh Focus feature will appear in multiple formats to maximise visibility across our platform. It will be published as a 
bespoke editorial in our print magazine, reaching key professionals and decision-makers in the packaging and sustainability 
sectors. Simultaneously, it will be showcased on our website (www.spnews.com) for one month, with a guaranteed 50% share 
of voice to ensure strong digital presence. To amplify reach even further, your feature will receive a targeted push across our 
social media channels and will also be highlighted in one of our monthly newsletters, putting your innovation directly in 
front of our engaged subscriber base.

We understand how important timing and messaging are when it comes to product launches. That’s why we work directly 
with you to shape the story exactly as you want it, and schedule the feature for when it will deliver the greatest impact.

Whether you’re debuting a new solution, building momentum for an existing innovation, or amplifying your brand’s role in 
the transition to circular packaging systems, Fresh Focus is designed to ensure you get noticed.

PROCESS
Step 1: Submit Your Materials

We’ll request your content materials at least two weeks before the month your Fresh Focus feature is scheduled to 
appear, as it will be published both online and in our print magazine. The earlier of the two deadlines will apply to ensure 
everything is prepared on time.

Step 2: Choose Your Focus

We’ll work closely with you to select the most relevant topic and print edition for your Fresh Focus, ensuring it aligns with 
your campaign goals and reaches the right audience at the right time.

Step 3: Content Creation and Approval

Our production team will review your materials and create a professionally designed mock-up. You’ll receive a draft to 
review, and we’ll collaborate on any necessary edits to ensure it’s exactly how you want it.

Step 4: Multi-Channel Publication

Once approved, your Fresh Focus feature will go live across all our platforms. It will be published in a premium position on 
our website for one month, with a guaranteed 50% share of voice, and amplified through our social media channels. The 
piece will also appear in our print magazine and be highlighted in one of our monthly newsletters, ensuring your innovation 
reaches a wide and engaged audience across every touchpoint.

Fresh Focus Statistics

Avg impressions (website):		  23,700
Avg page views (website):		  194
Avg Monthly Opens (newsletter):	 7,054
Avg Unique Clicks (newsletter):	 83	

Copy Guidelines

2-4 high resolution images.
400-600 words of text.

We accept the following file formats: 
psd, ai, eps, tif, jpg and pdf.

| €4,500
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Business Limelight
In today’s fast-evolving packaging landscape, companies that lead with transparency, innovation, and a genuine commitment 
to sustainability stand out. At Sustainable Packaging News, we believe those efforts should be recognised and amplified - 
which is why we’re proud to offer Business Limelight, a unique editorial opportunity designed to elevate your voice across 
our trusted media platforms.

Business Limelight goes beyond simple exposure. It’s a tailored storytelling experience that allows you to share your 
sustainability journey with a targeted, influential audience. For one full month, your brand will be placed at the forefront of 
the sustainability conversation, highlighting the meaningful steps you’re taking to drive environmental progress.

As part of the feature, your business will receive a bespoke editorial article, written in collaboration with our editorial team, 
published in both our print and digital magazine, reaching thousands of decision-makers and sustainability professionals. 
Your story will be supported by a premium banner on our website, www.spnews.com, with a guaranteed 50% share of voice 
and direct linkage to your article. This will be further amplified through targeted social media promotion, boosting visibility 
and engagement within our growing community of sustainability-focused readers.

We understand how crucial timing, tone, and authenticity are in communicating sustainability. That’s why we work closely 
with you, from content development to publication, to ensure your message lands with maximum impact.

Whether you’re marking a milestone, launching a new initiative, or reinforcing your leadership in sustainable packaging, 
Business Limelight offers the ideal platform to tell your story, with the credibility and reach of a respected industry voice.

PROCESS
Step 1: Submission of Materials

We kindly request that all relevant materials be submitted at least two weeks prior to the scheduled publication month — 
based on either the online or print content deadline, whichever comes first.

Step 2: Editorial Planning

Our team will work closely with you to confirm the most suitable topic and determine which edition of Sustainable 
Packaging News your Business Limelight feature will appear in.

Step 3: Content Creation & Approval

Once we’ve received your materials, our production team will develop a mock-up of the editorial. This draft will be shared 
with you for review and approval, ensuring the final piece aligns with your brand’s tone and messaging.

Step 4: Publication & Promotion

Upon approval, your feature will go live in a premium position on our website for one month, with a guaranteed 50% share 
of voice. It will also be published in our print magazine and promoted across our social media channels, maximising reach 
and engagement.

Business Limelight Statistics

Average impressions:		  23,700
Average page views:		  131

Copy Guidelines

2-4 high resolution images.
400-600 words of text.

We accept the following file formats: 
psd, ai, eps, tif, jpg and pdf.

| €3,800
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SPN Website
Sustainable Packaging News’ website, www.spnews.com, is the premier online destination for breaking news, expert analysis, 
and original content focused on sustainable packaging and circular innovation. From major industry mergers and financial 
updates to the latest game-changing technologies, we deliver timely, high-impact content that resonates with professionals 
across the globe.

Each month, SPN attracts over 13,000 unique users and generates more than 27,000 page views. What’s more, 81% of our 
audience are new visitors, demonstrating our growing global reach and our ability to continually engage fresh, relevant 
audiences. The remaining 19% are loyal returning users, underscoring our value as a trusted industry resource.

Engage directly with our largest and fastest-growing audience segment through premium advertising placements that 
guarantee 100% share of voice. Your brand message will receive undivided attention, free from competing content, allowing 
for maximum visibility and impact among a highly relevant and engaged readership.

Each campaign is supported by detailed performance reporting through Google Ad Manager, providing you with clear and 
actionable metrics to measure audience engagement and accurately assess return on investment. This transparency ensures 
your marketing objectives are met with confidence and clarity.

Looking ahead, we are forecasting a 25% increase in our average monthly impressions by 2027, along with a projected 10% 
growth in our social media following. These strong indicators of growth highlight the expanding reach of SPN, offering even 
greater exposure and long-term value for your brand.

‘’Sustainable Packaging News is the ideal platform for IMA Ilapak to showcase its commitment 
to sustainable packaging solutions. For over three years, our partnership with SPN has delivered 
excellent results, offering us maximum visibility and a strong return on investment. Through this 

magazine ( or media?), we highlight how our packaging machines efficiently process and pack 
sustainable materials like paper, mono-materials, and biodegradable films. We are proud to be 

pioneers in this field, working alongside SPN to drive innovation in sustainable packaging.’’

Christian Romualdi, IMA Ilapak Marketing & Communication Manager
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Example

LEADERBOARD 1

LEADERBOARD 2

LEADERBOARD 3

FRESH 
FOCUS

BUSINESS 
LIMELIGHT

MPU 1

MPU 2

MPU 3

Banner Sizes
Leaderboard
Desktop:		  970px x 90px
Tablet:		  728px x 90px
Mobile:		  300px x 50px

Please provide all three sizes 
for maximum visibility across all 
devices.

MPU
300px x 250px

Fresh Focus
300px x 250px

Business 
Limelight
300px x 250pxFile Formats 

Accepted
png, jpg, gif

Statistics
Average monthly impressions:
24,783

Average monthly clicks:
(includes top banner clicks)
19 
 
Top Banner Average Monthly Clicks:
25

Statistics based over a 6 month 
period.



Statistics

Average monthly impressions:
19,892

Average monthly clicks:
130
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Premium Website Advertising

Take full control of Sustainable Packaging News with our 
exclusive Website Takeover. This service guarantees 100% 
share of voice, with your artwork featured across every 
page of www.spnews.com.

Whether you’re launching a new product, promoting a 
sustainability milestone, or boosting awareness, the 
Website Takeover delivers high-impact visibility to a 
targeted, engaged audience of packaging professionals and 
sustainability leaders.

Website Takeover
€3,000 per week or €10,000 per month

Get full and constant exposure for your brand across every 
page of our website. Our wallpaper ad service guarantees 
100% share of voice, ensuring your message is always seen. 

With a non-intrusive yet highly engaging presence, your 
brand becomes an integral part of the user experience, 
driving awareness and recognition without interrupting 
content.

Wallpaper
€2,000 per week or €6,000 per month

New to 2026, our Expander banner, a dynamic advertising 
upgrade, brings your brand to the forefront. When readers 
hover over your banner, it seamlessly expands to reveal a 
larger, more engaging version of your ad.

Designed to boost engagement and deliver impactful 
messaging, it’s a smart way to amplify your reach and get 
noticed.

Statistics

Average  monthly impressions:
5,124

Average monthly clicks:
188

Launching in 2026, this exclusive service offers clients 
100% share of voice within our Sustainable Packaging News 
coverage.

Your brand will be the only message shown to our audience 
once per day, when they first visit the website, and includes 
a high-impact MPU advert for maximum visibility.

Lead the conversation in sustainable packaging with 
exclusive media placement.

Pop-Up 
€8,000 per month

Expander 
Leaderboard or MPU rate + 15%

“Sustainable Packaging News has been an invaluable partner in showcasing our sustainable 
product portfolio. Their platform consistently delivers exceptional engagement, with strong views 
and clicks on our content. Their audience is clearly aligned with our mission, making it the perfect 

venue for promoting our innovative sustainable films. The team’s professionalism and focus on topical 
sustainability trends ensure our message reaches the right people at the right time. Advertising with 

Sustainable Packaging News has been a key factor in amplifying our impact in the market.”

Jeff Cole, kp films Director of Marketing Communications
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Examples and Copy Guidelines
Website Takeover

Wallpaper

Pop-Up 

Expander 

EXPANDER BANNER

WEB
TAKE
OVER

WEB
TAKE
OVER

WEBSITE TAKEOVER

1680px x 1050px

We recommend keeping all the important 
information within the top 100px and please 
note that anything outside of the 1366x768 
grid may not be seen on smaller screens.

560px x 468px

WALL
PAPER

WALL
PAPER

160px x 600px

We require two pieces of artwork, one for 
each side of the website.

Leaderboard:	 640px x 480px
MPU:			  500px x 400px
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At Sustainable Packaging News, we are excited to bring 
to you a pioneering and captivating webinar package 
which will bring together the very best of the sustainable 
packaging practices across the sustainability world. This 
is a fantastic way to showcase your latest products and 
innovations to a large audience all with the same goal in 
mind, creating a greener planet. It also provides you with 
invaluable feedback as to what the industry is focusing on, 
as well as sales leads for your teams to follow-through with.

We work closely with you on all aspects of the webinar 
including, but not exclusively, title, content and interactive 
questions to your audience. We also arrange a trial run of 
the webinar to guarantee a seamless experience on the day.

Webinar

Preparation for the Webinar:

At SPN, we understand that preparation is key for a successful investment. You will be assigned a dedicated project 
manager who will guide you through every step of the webinar process. They will collaborate with you on key elements such 
as content development, including slides, presentations, and audience questions. To ensure everything is seamless, we will 
conduct a dress rehearsal a week before the webinar, allowing you to become familiar with the technology, screen sharing, 
and overall flow. This preparation will help you feel confident and ready for the big day.

Marketing Package:

We want to make certain that we reach as much of your target audience as possible. To do this, the package includes the 
following:

•	 Email Campaign: This will be sent to our digital subscribers, currently at over 18,700 subscribers.
•	 SPN Website: The webinar will be featured in the ‘Upcoming Webinars’ section of our website. There will also be a 

website banner for 2 months leading up to the webinar.
•	 Social Media: A post on our LinkedIn, which has a following of 72,000 followers (and increasing).
•	 SPN Newsletter: Space on our monthly newsletter leading up to the webinar.
•	 SPN Magazine: Full Page advert in the magazine.

Follow-up Package:

As an important investment for you, we want to help you maximize the value of your webinar. To achieve this, you will 
receive the following:

•	 Registrants: Contact details off all the registrants who opted in to share their details.
•	 Questions: List of questions asked by your audience, including the results of the multiple-choice questions asked 

during your webinar.
•	 Views: Updated on who has viewed the webinar after the event.
•	 SPN Website: This will be hosted on our website, which currently receives approximately 27,400 monthly page views.
•	 Aftercare: Recording of the webinar for your own use.

To host a successful webinar, it’s essential to craft a compelling title, deliver content that is informative and educational 
rather than promotional, and target the right audience effectively. We take care of all these aspects for you, making sure 
that your webinar achieves maximum impact. Combined with robust event promotion, our service provides you with a 
complete and flawless webinar package.

| €12,000
Anticipated Statistics

Average Registered Users per Webinar:
315

Average Live Attendees per Webinar:
112

Anticipated statistics based on current 
statistics across all SPN’s platforms.
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White Paper
Sustainable Packaging News is pleased to launch its white paper 
service for 2026 – a high-value content marketing opportunity 
designed for brands looking to demonstrate thought leadership, 
generate qualified leads, and reach a global audience within the 
sustainable packaging sector. Through SPN, your white paper 
becomes part of a fully supported promotional campaign that drives 
both visibility and results.

Your white paper will be published for 12 months as a featured article 
on spnews.com and promoted across multiple channels, including our 
monthly newsletter, which reaches over 18,700 engaged subscribers, 
and our LinkedIn network of more than 72,000 followers. It will 
also be supported by a homepage MPU banner on spnews.com and 
delivered directly to our audience via a dedicated e-blast.

Access to the white paper is gated by a customisable registration 
form, allowing us to collect reader details which are then passed 
directly to you. This ensures every download becomes a potential 
lead, giving you valuable contacts actively interested in your area of 
expertise. 

The SPN white paper service delivers the reach and impact your 
message needs to lead in sustainability.

PROCESS
Step 1. Booking and Scheduling

At the time of booking, we work with you to agree on a publication date that aligns with your campaign objectives. We’ll 
ensure your white paper is released at the most strategic time to maximise exposure and audience engagement.

Step 2. Content Planning and Data Compliance

Once the publication date is confirmed, we collaborate with you on the questions and content to be included in the white 
paper. You’ll complete a Data Transfer Agreement (DTA) form, ensuring all information collection and sharing is fully GDPR 
compliant.

Step 3. Submission of Materials

All final materials, including the white paper content and any supporting assets, should be submitted at least two weeks 
before the agreed publication date. This allows us to manage the process smoothly and efficiently, ensuring everything is 
prepared for launch.

Step 4. Publication and Promotion

Following your approval, the white paper goes live on spnews.com. It is then promoted across our channels, including 
LinkedIn, our monthly newsletter, and via a dedicated e-blast to our subscriber base of over 18,000 engaged readers.

Step 5. Performance Reporting

We compile and deliver your first performance report one month after publication, detailing reach, engagement, and leads 
captured. A follow-up report will be provided 12 months later to give you a full picture of the campaign’s long-term impact.

| €5,500
Anticipated Statistics

Average Number of Leads Generated:
43

Average Page Views:
112

Anticipated statistics based on 
current statistics across all SPN’s 
platforms.

Click Below to View an Example

ONLINE

SOCIAL MEDIA

WHITE PAPER ADVERTISING

http://spnews.com/get-ready-for-the-new-eu-ppwr-and-epr-regulations/
http://www.linkedin.com/posts/sustainable-packaging-news_get-ready-for-the-new-eu-ppwr-and-epr-regulations-activity-7341510031810445313-Mbmo/
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Newsletter Options

Monthly 
12 Newsletters
Leaderboard 1		  €17,000 
Leaderboard 2		  €14,000 
Leaderboard 3		  €12,000 
Leaderboard 4		  €9,000 
MPU 1			   €12,000 
MPU 2 			  €12,000 
MPU 3			   €10,000 
MPU 4			   €10,000 
MPU 5			   €9,000 
MPU 6			   €9,000

Quarterly 
4 Newsletters per Topic
Leaderboard 1		  €7,000 
Leaderboard 2		  €6,000 
Leaderboard 3		  €5,500 
Leaderboard 4		  €4,500 
MPU 1			   €5,500 
MPU 2 			  €5,500 
MPU 3			   €4,500 
MPU 4			   €4,500 
MPU 5			   €4,000 
MPU 6			   €4,000

Event 
3 Newsletter per Event
Leaderboard 1		  €7,000 
Leaderboard 2		  €6,000 
Leaderboard 3		  €5,500 
Leaderboard 4		  €4,500 
MPU 1			   €5,500 
MPU 2 			  €5,500 
MPU 3			   €4,500 
MPU 4			   €4,500 
MPU 5			   €4,000 
MPU 6			   €4,000

Market Presence
E-blast			  €5,000

Roundtable Options
Platinum Sponsor	 €12,000 
Gold Sponsor		  €8,000 
Silver Sponsor		  €5,000

Video Options

‘Leading the Way’
Platinum Sponsor			   €15,000 
Gold Sponsor				    €10,000 
Silver Sponsor				    €8,000

‘On Site’
Cost from				    €3,500

‘On Screen’
Cost					     €2,500

‘On Show’
Cost from				    €3,500

Magazine Options
Front Cover Package			   €14,000 
Gatefold Advert			   €8,200 
Double Page Advert			   €7,000 
Full Page Advert and Editorial		  €6,000 
Full Page Advert			   €4,800 
Half Page Advert and Editorial		  €4,200 
Half Page Advert			   €3,100 
Quarter Page Advert and Editorial	 €2,700 
Quarter Page Advert			   €2,100 
Magazine Insert (loose)			  €4,100 
Magazine Insert (bound-in)		  €5,400 

Sponsored Content Options
Fresh Focus				    €4,500 
Business Limelight			   €3,800

Website Options
Leaderboard 1				    €2,000 
Leaderboard 2				    €1,800 
Leaderboard 3				    €1,200 
MPU 1					     €1,600 
MPU 2					     €1,400 
MPU 3					     €1,200 
MPU 4					     €1,000

Website Takeover	              €3,000 per week 
Wallpaper		               €2,000 per week 
Pop-up					    €8,000 
Expander		       LB or MPU rate + 15%

Lead Generation
Webinar		  €12,000 
White Paper		  €5,500

Additional Information
Discounts are available when 
booking multiple services. 

If you do not see what you’re 
looking for, speak to us and we 
will do our best to accomodate 
your needs.

Get in touch with us today.

Circular Economy Week
Platinum Partner	 €8,000 
Gold Partner		  €5,000
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For all advertising queries, contact: 

Kevin Gambrill 
kg@spnews.com | +44 1603 569530 
Teresa Mckay
tm@spnews.com | +44 1603 569530

For all content submissions, contact: 

Dominy Jones 
content@spnews.com

For all magazine and online media 
queries, contact: 

Emily Gambrill 
production@spnews.com 
(+44) 1603 569530

For all video opportunities and 
event collaborations, contact:

Alex Cheung 
ac@spnews.com | +44 7914 758099

Emily Gambrill

Dominy Jones

Kevin Gambrill

Alex Cheung

GET IN TOUCH

 Teresa Mckay
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1.	 All advertising orders placed in Sustainable Packaging News hereafter “The Magazine” or on www.spnews.com hereafter 
“The Website” by the advertiser and received by Sustainable Packaging News hereafter “The Publisher” shall be 
governed by the terms and conditions below. 

2.	 Advertisers and agencies will agree to hold harmless and indemnify The Publisher from any claim arising out of the 
publication of any material or advertisement submitted to The Publisher by The Advertiser and published in The 
Magazine or any related products.

3.	 The Publisher has the right to reject any advertising material submitted for publication in The Magazine in print and / or 
online. The publisher has the right to insert the word “Advertisement” alongside any copy / advert scheduled to appear 
in the publication in print and / or online.

4.	 Advertisements booked to appear in The Magazine in print and / or online can only be cancelled in writing no later than 
30 days before the print issue closing date (for printed adverts) or 30 days prior to the commencement date (for online 
adverts). It is the advertiser’s responsibility to gain acknowledgement of the receipt of cancellation in writing.

5.	 The Publisher will not be held responsible for any damages / costs beyond the agreed costs of the advertisement where 
such costs have been prepaid by the advertiser or where production quality of such advertisement is below standard.

6.	 Fees for print orders are invoiced at the end of the month prior to publishing. Fees for online orders are invoiced at the 
end of the month prior to publishing. Invoices are payable within 30 days. The same rule applies for agencies acting on 
behalf of clients.

7.	 The publisher will issue invoices in euros in every instance. If an advertiser wishes to be invoiced in a different currency 
they must advise The Publisher at the time of booking. The Publisher reserves the right to safeguard against exchange 
rate fluctuations occurring between the date of order placement and the date of payment. For the purposes of this 
clause, the applicable exchange rate shall be communicated at the time of booking, and the amount payable in foreign 
currency shall be specified to ensure clarity and avoid any misunderstanding.

8.	 The position of the advert is at the discretion of The Publisher except where The Advertiser has paid the preferred 
position charge and the availability of this position has been confirmed in writing by The Publisher. 

9.	 Any order containing digital advertising or communication must be executed within 12 months of the contract date. 
Any elements not executed after 12 months will be declared void and will not be executed by The Publisher and not be 
refunded. There will be no extensions to a contracted advertising period due to delays in receiving creative.

10.	 The Publisher will not return any materials submitted for publication in print and / or online or any associated 
properties unless prior agreement is issued by The Publisher in writing. The Publisher has the right to destroy any 
materials submitted after 12 months from their receipt.

11.	 This contract shall be governed by the courts of England and Wales whose courts shall be the proper forum for any 
action commenced by either The Publisher or The Advertiser.

12.	 The Advertiser will lose the right to any compensation for any deficiency of whatever nature in The Publisher’s service 
unless The Advertiser notifies The Publisher within 30 days of publication of that edition or date uploaded to the 
website, setting out the deficiency.

13.	 Advertising agency commission is 15% for accounts settled within 30 days of invoice. There will be no variation in this 
clause.

14.	 The advertiser may incur additional charges where artwork supplied requires changes, amendments or alterations for 
publication in the magazine and / or online. 

15.	 The terms and conditions above shall form the entire contract between the parties, and other terms shall only be 
imported if submitted in writing and agreed by the parties.

Media Terms and Conditions
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